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THE LIFT LINE

A medical breakthrough is only as good as the distance it can travel, and the true measure of the once-weekly

insulin is not the science in the vial but how far it reaches into a country of a hundred million diabetics.

WHY THIS EDITORIAL MATTERS FOR YOUR EXAM

Novo Nordisk has launched Awiqli, a once-weekly basal insulin, in India, making the country its seventh

market. The clinical promise is real: it cuts basal-insulin injections from roughly 365 a year to about 52, a

nearly sevenfold reduction that can transform adherence for people who dread the daily needle. Priced

modestly per weekly dose, it arrives into a country carrying one of the world’s largest diabetes burdens,

around 10 crore people. For your exam this is a health-governance question: how India manages its non-

communicable-disease crisis, and whether the benefits of pharmaceutical innovation translate into affordable,

equitable (https://ujiyari.com/vocab/equitable/) access.

GS Paper 2: issues relating to the development and management of the health sector; the role of the state in

ensuring access to healthcare.

GS Paper 3: the role of science and technology and pharmaceutical innovation in national development; the

economics of drug pricing and access.

For Prelims, hold the specifics: insulin icodec, marketed as Awiqli, is described as the world’s first once-

weekly basal insulin; India is its seventh market; the launch cuts injections from about 365 to about 52 per

year; India’s diabetes burden is estimated at around 10 crore adults, among the highest in the world. For

Mains, argue that innovation eases the adherence problem but that access, affordability and the wider non-

communicable-disease response determine whether it reaches the population that needs it.
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BACKGROUND AND CONTEXT

Diabetes is a defining feature of India’s health transition. As lifestyles have shifted, non-communicable

diseases have overtaken infectious diseases as the leading cause of illness and death, and diabetes sits at the

centre of that shift, with an estimated hundred million adults affected and many more undiagnosed or pre-

diabetic. Managing the condition, especially for those who depend on insulin, means a relentless daily routine

of injections, monitoring and discipline, and adherence often breaks down under that burden, worsening

outcomes and driving costly complications.

Into this landscape arrives a once-weekly basal insulin. By replacing a daily injection with a weekly one, it

attacks the adherence problem directly: fewer injections mean fewer missed doses, less injection fatigue and,

potentially, better long-term control. India becoming the seventh market signals both the size of the

opportunity and the country’s importance to global pharmaceutical strategy. Yet the arrival of a product is not

the same as its reach. A drug that improves adherence in principle helps no one who cannot obtain or afford it,

and India’s health system must convert a launch into genuine, equitable access across income levels and

geographies.

THE CORE ARGUMENT / ISSUE

Cutting injections from about 365 to about 52 a year is not a marginal convenience; it is a structural change in

the patient’s experience of the disease. Adherence is one of the largest obstacles in chronic-disease

management, and a therapy that lowers the frequency of the intervention can improve control, reduce

complications and ease the psychological weight of daily injections. For the patient, this is a real advance.

A launch places a product on the market; it does not place it in every patient’s hands. Access depends on price,

distribution, cold-chain logistics, prescriber awareness and, ultimately, affordability for a population where

out-of-pocket health spending remains high. A low per-dose price is encouraging, but sustained, system-wide

access, in public hospitals and small towns, not only private clinics in metros, is the harder achievement.

DIMENSION THE PROMISE THE UNRESOLVED TEST

Adherence 365 injections cut to about 52 a year Reaching patients who miss even daily doses

Affordability Low per-weekly-dose price Out-of-pocket cost across income levels

Reach Seventh global market launch Distribution beyond metros and private care

NCD strategy Better tool for control Prevention, screening and the wider burden

The adherence gain is genuine and significant

Innovation eases the burden but does not guarantee access
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A single innovation, however welcome, cannot substitute for a comprehensive response to India’s non-

communicable-disease crisis. Prevention, early screening, affordable frontline care and lifestyle intervention

determine the overall burden. The once-weekly insulin is a valuable instrument for those already dependent

on insulin, but the larger battle is fought upstream, in slowing the rise of diabetes itself.

HOW TO THINK ABOUT THIS (ANALYTICAL FRAME)

Treat the launch as a test of the gap between innovation and access. The transferable rule: a technological or

pharmaceutical advance changes outcomes only to the extent that a health system delivers it affordably to

those who need it, so the impact of innovation is a function of access, not of the innovation alone. Health

equity is measured by reach, not by the sophistication of the product on the shelf. Judge the weekly insulin by

how far it penetrates India’s diabetes burden, and pair it with prevention so the burden itself stops growing.

THE DIAGRAM IN WORDS

Diabetes burden ~10 crore + daily injection fatigue -> poor adherence, worse control ->

once-weekly insulin: 365 injections cut to ~52, low per-dose price, India 7th market ->

adherence eased in principle -> access test: affordability + distribution + reach beyond

metros -> if access delivered + prevention scaled -> real reduction in disease burden ->

if not -> innovation stranded above those who need it

WAY FORWARD

Access must sit inside a wider NCD strategy

Turn the launch into access. Build distribution, cold chain and prescriber awareness so the

once-weekly insulin reaches public facilities and smaller towns, not only private metro clinics.

1

Protect affordability. Use public procurement, price monitoring and inclusion in public health

provision to keep the therapy affordable against India’s high out-of-pocket health spending.

2

Strengthen the NCD response. Invest in prevention, screening and early detection so the

diabetes burden slows, rather than relying on better treatment to manage an ever-growing caseload.

3

Reward and diffuse innovation. Maintain a regulatory and pricing environment that

encourages such innovations to reach India early while ensuring they diffuse across the whole

population.

4
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PYQ LINKAGE AND PRACTICE

UPSC has asked about India’s non-communicable-disease burden, access to affordable healthcare, and the

role of innovation and drug pricing. This editorial connects those themes to the launch of a once-weekly

insulin in 2026.

Practice question: “Pharmaceutical innovation improves treatment, but access determines its impact.”

Examine with reference to the launch of a once-weekly insulin and India’s diabetes burden. (250 words, 15

marks)

Sources: Business Standard (https://www.business-standard.com/industry/news/novo-nordisk-launches-awiqli-world-s-first

-weekly-basal-insulin-in-india-126070900420_1.html)

Source: From 365 to 52: A Weekly Insulin and the Access Test — Ujiyari.com | Free UPSC & State PCS Editorial

Analysis

📰 RELATED DAILY ARTICLES

11 Jul World Population Day 2026 and India's Demographic Shift

8 Jul UDISE+ 2025-26: Teacher Count Crosses One Crore

7 Jul Chita Andolan: Tribal Protest Against the Ken-Betwa...

5 Jul Maharashtra Recognises Women as Independent Farmers

Ujiyari Current Affairs · ujiyari.com · Free Daily Current Affairs for UPSC & State PCS

UPSC & STATE PCS CURRENT AFFAIRS ujiyari.com ↗

From 365 to 52: A Weekly Insulin and the Access Test 5 / 6

https://www.business-standard.com/industry/news/novo-nordisk-launches-awiqli-world-s-first-weekly-basal-insulin-in-india-126070900420_1.html
https://www.business-standard.com/industry/news/novo-nordisk-launches-awiqli-world-s-first-weekly-basal-insulin-in-india-126070900420_1.html
https://ujiyari.com/editorials/2026/07/bs-weekly-insulin-diabetes-access-2026/
https://ujiyari.com/daily/2026/07/11/world-population-day-2026-demographic-shift-2026/
https://ujiyari.com/daily/2026/07/08/udise-plus-2025-26-education-data-teachers-2026/
https://ujiyari.com/daily/2026/07/07/ken-betwa-chita-andolan-tribal-protest-2026/
https://ujiyari.com/daily/2026/07/05/maharashtra-women-farmers-empowerment-bill-2026/
https://ujiyari.com/


C U R AT E D  &  W R I T T E N  B Y

Bharat Choudhary
UPSC Educator & Content Creator

linkedin.com/in/epicbharat

📖 Read Full Article on Ujiyari →

https://ujiyari.com/editorials/2026/07/bs-weekly-insulin-diabetes-access-2026/

ALSO FROM THE CREATOR

BharatNotes
Free UPSC study platform — subject-wise notes across all 4 GS papers, Prelims MCQs, Mains answer frameworks,
PYQ analysis & progress tracking. 100% Free • No Login Required.

Start Preparing → bharatnotes.com

📢  OPPORTUNITY

Advertise with Ujiyari
Reach thousands of serious UPSC & State PCS aspirants daily through our PDFs, website, and social channels.

Ideal for: Coaching institutes • EdTech platforms • Book publishers • Exam prep apps

✉ epicbharat@gmail.com

Write to us for rates & media kit

Free UPSC & State PCS Current Affairs  ·  ujiyari.com  ·  bharatnotes.com

Ujiyari Current Affairs · ujiyari.com · Free Daily Current Affairs for UPSC & State PCS

UPSC & STATE PCS CURRENT AFFAIRS ujiyari.com ↗

From 365 to 52: A Weekly Insulin and the Access Test 6 / 6

https://www.linkedin.com/in/epicbharat/
https://www.linkedin.com/in/epicbharat/
https://www.linkedin.com/in/epicbharat/
https://ujiyari.com/editorials/2026/07/bs-weekly-insulin-diabetes-access-2026/
https://bharatnotes.com/
https://bharatnotes.com/
mailto:epicbharat@gmail.com?subject=Ad%20Placement%20Enquiry%20%E2%80%94%20Ujiyari
https://ujiyari.com/

